Historic,  Archive  Document 

Do  not  assume  content  reflects  current 
scientific  knowledge,  policies,  or  practices. 


PRpCJE"  CEILING  -  FOODS  , 


CONSUMER.   TIPS    >  > 


(Information  from  Office  of  Pri  ce^dmjy.j^tj<^ij:^^2  ^ 


CEILING  PRICE  is  highe: 
11?,  1  store  in  March  1942  for  each 
THESE  HAVE  CEILING  PRICES 

 for  consumers  

Fluid  milk,  buttermilk, 

flavored  milk,  skim  milk; 
fluid  cream;  ice  cream. 
Canned  goods  (not  canned  milk) . 
Frozen  fruits,  vegetables, 

fish,  meat. 
All  cuts  of  beef  &  pork. 


st  price  c  liiarjgad  by^each  indi.vid- 
.  .u.  SlJepifrtmBnt  oi  Agricuture 

type,  qua.  ity,  brand  of  product. 


THEShJ  "DUN  "i'  m^iL  LiLxLiWl!}  "■ 

 PRICES  for  consumers  

Butter  &  cheese. 
Evaporated,  condensed,  other 
canned  milk  products. 

Fresh  fruits,  vegetables, 

except  bananas. 
Mutton  &  lamb.  (over) 


&  pickled 


Fresh  fish,  seafood,  &  game 

Poultry  &  eggs. 

Flour. 

Dried  prunes . 


Smoked,  spiced 
fish  &  meat. 
Breads,  cookies,  ..cakes,  pies 
Cake  &  flour  mixes. 
Dried  fruits  (except  prunes) 
•Jams,  jellies,  preserves. 
Sugar,  prepared  honey,  other 

sweetenings  &  flavorings. 
Most  packaged  dry  foods. 
All  kinds  of  soaps. 
Shortenings,  salad  oils. 
Coffee,  tea,  cocoa. 
Salt,  pepper,  other  spices. 

Peanuts,  peanut  butter.  Nuts  (in  all  forms).  CT-83 
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Dry  beans 


